


F a i t h  A l i v e
Featuring dest inat ions,  tours  and at tract ions that  bring

What Is Travel With Spirit?
Travel with Spirit® Television Show
Travel with Spirit will speak to the many ways  Christians 

are finding faith-based travel 
adventures that bring their 

faith alive. We believe there are unique travel opportunities 
throughout the world that are family friendly and faith 
enriching. Travel with Spirit® will help identify those 
destinations, cruises and tours. We’ll show how Christian 
entertainers, ministries and mission organizations are 

creating such opportunities, and demonstrate that there can 
be meaningful adventures that the entire family can enjoy. 

The show segments will include notable Christian music 
artists, authors and pastors who have participated in travel 
that combines relaxation and adventure with an emphasis on 
faith. The program will offer expert insight into the exciting 
experiences faith-based travelers encounter and the program 
will provide a host of travel ideas that will appeal to a wide 
range of interests and budgets.

Travel WITH spirit® TV 
& Magazine At a Glance
•   TV show airs on networks with a U.S.
     audience base of 88 million homes.
•   Magazine distribution of 60,000 total 
     print and electronic copies.
•   48 pages on quality gloss stock.
•   TV show & magazine are geared for a 
     female age 25 to 54 demographic.
•   International expansion to an additional
     80 million homes.       	      

F a m i l y  F r i e n d l y  Va c a t i o n s

R e t r e a t s  a n d  g e t a w a y s

C h r i s t i a n  C r u i s e s

H o l y  L a n d  TOURS   

F a i t h - B a s e d  ATTRACTIONS         

F a i th  - B as  e d

facts     abo   u t 
FA i th  - B as  e d  T ra  v e l

People of faith are finding new ways to 
integrate their beliefs into their everyday 
lives. In the past few years there has 
been astounding success with faith-based 
movies, books, and music. Titles like The 
Passion of the Christ, The Chronicles of 
Narnia, The Purpose-Driven Life and 
The Shack have forged new territory 

with consumers. These faith-based titles 
have become top sellers and household 
names. Additionally, Christian music 
has climbed to the top of the charts 
and today outsells Classical and Jazz 
combined. Their buying patterns reflect 
loyalty and purpose.

Faith-based travel is now mirroring the same phenomenal 
growth that Christian movies, books and music have 
experienced. Travel with Spirit® will deliver content 
that resonates with this enormous and resilient consumer 
segment. 

The Travel Industry Association of America•	  
reported that one in four travelers are 
currently interested in “spiritual vacations.” 
Faith-based travel is $18 billion and 300 •	
million travelers strong globally.
Despite the economic downturn, both •	
Jordan and Israel had a record year for 
religious tourism in 2008.

Travel with Spirit® Magazine
Travel with Spirit® will also feature interviews from travel 
authories, Christian authors, pastors, personalities and music 
artists; all from a Christian travel perspective. Travel with Spirit 
will include exciting travel, mission and ministry segments 
from all over the world. 

The print magazine format allows consumers, group leaders 
and travel agents the ability to retain your message. The 
electronic version provides direct response opportunities to your 
call-to-action and will allow for several methods of viewing and 
buying your products and services.

Adults In America	  
80% (184 million)..............Identify themselves as “Christians”
72%....................................Have made “a personal commitment to Jesus Christ”
71%....................................Say their religious faith is “very important”
43%....................................Have watched “some Christian programming” in the past month
37%....................................Self-described “atheists” or “agnostics” who admit to listening, 	
			   watching or reading Christian media
		

The Numbers:

Facts about the Christian consumer

Source: Barna Research Group
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Travel Network Group
Promotional Package Rates

Inaugural Season – 2009 and Regular Season – 2010

Fall/Winter Season 2009 – 13 Weeks
Inclusions:

Bonus - One 4-minute editorial feature story segment on Travel with Spirit television program•	
One 60-second commercial spot on Travel with Spirit television program•	
One full-page full-color ad in Travel with Spirit quarterly magazine (print and electronic)•	
One “As Seen On” special web feature showcased on two websites; •	 www.christiantravelfinder.com and 
www.travelwithspirit.com running for two weeks each time
One “Travel with Spirit Top Picks” web feature showcased on two websites; •	 www.christiantravelfinder.com 
and www.travelwithspirit.com running for 13 weeks

Promotional Package Pricing: $5800

Winter/Spring Season 2010 – 13 Weeks 
Inclusions:

Bonus - One 4-minute editorial feature story segment on Travel with Spirit television program•	
One 60-second commercial spots on Travel with Spirit television program•	
One full-page full-color ad in Travel with Spirit quarterly magazine (print and electronic)•	
One “As Seen On” special web feature showcased on two websites; •	 www.christiantravelfinder.com and 
www.travelwithspirit.com running for two weeks each time
One “Travel with Spirit Top Picks” web feature showcased on two websites; •	 www.christiantravelfinder.com 
and www.travelwithspirit.com running for 13 weeks

Promotional Package Pricing: $6999

Features:
Drive home your message in the 4-minute special feature story segment airing 10X•	
Promote a call-to-action in the 60-second commercial spot airing 10X•	
DVD copy of feature story & commercial spot with unlimited future use•	
Conception, scripting and production assistance is available and provided to appeal specifically to the •	
faith-based consumer market
Camera ready full page ad required by specified deadlines for publication•	
Full-page magazine ad design assistance with one concept and two revisions•	
Web feature material submission must be to specified size. Design assistance available.•	

Individual Component Pricing – Fall/Winter 2009:
60-second commercial spots in Travel with Spirit TV show	 $4000•	
Full-page full-color ad in Travel with Spirit magazine X1	 $2295•	
Full-page full-color ad in Travel with Spirit magazine X4	 $1995•	
Web feature							       $  500•	

Individual Component Pricing – Winter/Spring 2010:
60-second commercial spots in Travel with Spirit TV show	 $4700•	
Full-page full-color ad in Travel with Spirit magazine X1	 $2695•	
Full-page full-color ad in Travel with Spirit magazine X4	 $2195•	
Web feature							       $  599•	




